Prilohy

graf ¢. 1

I Size/wealth of market

Y

Diversity of suppliers

Technology

Public policy

Pluralism

i
Consolidation of resources

Competitive
behaviour [

Propensity to
innovate new

products ————— 3 Diversity of output

r

FIGURE 2.1 Determinants of media pluralism

(Doyle, 2002, s.15)



