RESUME

V diplomové préci, Re¢ svétla ve vefejném prostoru, zpracovavam otazku role svétla a
svételnych reklam ve vztahu k architektuie a volnému uméni na uzemi dnesni Ceské republiky.
Zajimam se o celkovou estetiku, ale 1 dobové podminky, které tuto oblast ovlivnily, at’ jiz
umélecky, nebo technologicky. Pokousim se situaci v tehdejiim Ceskoslovensku uvést do
celosvétového kontextu.

Prvni ¢ast je vénovana obdobi nejvetsiho rozkvétu svételné reklamy, tedy dvacatym a
tiicatym letim. PokouSim jsem se o zmapovani celkového vyvoje svételné techniky a
osvétlovani vibec. V uvedené dobé byla svételnd reklama uzce spjata s architekturou. Na
konkrétnich ptikladech staveb poukazuji na roli denniho i umélého svétla. Zminuji zde také
dobové piiklady volné umeélecké tvorby, souvisejici se svétlem. V druhé, obsahlejsi Casti, se
zabyvam svételnymi reklamami predevSim v obdobi padesatych a Sedesatych let, s ohledem na
tehdej$i ekonomickou, hospodéiskou a politickou situaci, kterd twzce souvisela s timto
uméleckoprimyslovym odvétvim. V pribehu vyzkumu jsem dospéla k tomu, Ze role svételnych
reklam v sedmdesatych a osmdesatych letech klesla na minimum. Popisuji zde, proc¢ se tak stalo
a jak v této dobé vypadaly a v jaké nové formy se pretransformovaly. Zavérem své prace ve
struénosti popisuji situaci devadesatych let, kdy postupné dochédzelo k zasadnim zménam, jak

v technologickych moZnostech, tak i ve vnimani celého tohoto odvétvi.

ABSTRACT

The diploma thesis The language of the light in public space questions the role of light and
light advertisements, in relation to architecture and free art across the territory of contemporary
Czech Republic. I am interested in the overall aesthetics and conditions of the period, that
influenced this discipline, both in terms of art and art industry. I am attempting to put the

situation in former Czechoslovakia into a world context.

The first part is briefly concerned with the boom period of light advertisement during the
twenties and thirties; for which, I attempt to map the entire evolution of lighting technology and
lighting in general. During this period, lighting advertisements were closely connected with
architecture. Using the examples of particular buildings I point to the role of both natural and
artificial light. I also cite period examples of free art production associated with light. In the

second, more voluminous part, I’'m concerned with light advertisements mainly from the fifties



and sixties with regard to its economic and political situation, which was closely connected with
this part of art industry. Thru the research, I come to the conclusion that the role of light
advertisements dropped to a minimum in the seventies and eighties, and I describe why it
happened, what the advertisements looked like and into which new forms it was transformed. In
conclusion, I briefly describe the situation during the nineties when important changes, both in

technical possibilities and in the perception of the whole discipline, were gradually taking place.



