
The aim of the thesis was to focus on the media coverage of the Green Deal for Europe during 

the Czech Presidency of the Council of the European Union in order to understand how the 

selected online media reported on the subject. Specifically, this thesis focused on the overall 

space devoted to the topic, the tone of the articles, the context in which the media placed the 

topic, how the topic was covered, whether the coverage of the topic was changing, and what 

sources of information the media used. The quantitative and subsequent qualitative analysis 

showed that the selected media framed the topic as a marginal one, mainly in a negative way. 

At the same time, however, the agenda of each media focused on other topics, primarily the 

Russian invasion of Ukraine and the energy crisis. However, even these topics were sometimes 

linked to the Green Deal for Europe. 

 


