Abstract

Generative image by artificial intelligence technology has recently developed an important
growth within our society. Its expansion into our everyday lives has raised interrogations on
limits, capability and controvercy. Image as a media spectrum in news relies on
photojournalism practices and generative imagery tools have the capacity to innovate and
modify work habits. Since the digitalization of news on the Internet, artificial intelligence
offers rooms to automatised media’s activities. This master thesis wants to explore the
tangible impact of AI-Generative Images in journalism through the lens of professionals in
journalism. The study research relies on qualitative analysis through semi-structured
interviews of seven participants: journalists and photojournalists. The thesis develops
concepts of the importance of image in digital media, the current use of generated images in
journalism, information bias and ethics in journalism. Results showed that generative image
is a powerful creative tool, however in constant evolution, and requires legal structure to be
used ethically in journalism. Also heavily relying on editorial decisions, the implementation
of generative images is not yet secured as its conduct to an adaptation of work habits.
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Abstrakt in Czech

Generativni obraz pomoci technologie umélé inteligence zaznamenal v posledni dobé& v nasi
spolec¢nosti dulezity rast. Jeho rozsifeni do naSich kazdodennich zivotl vyvolalo otazky
ohledné limitd, schopnosti a kontroverze. Obraz jako medialni spektrum ve zpravach se opira
o postupy fotozurnalistiky a néstroje generativniho zobrazovani maji schopnost inovovat a
upravovat pracovni navyky. Od digitalizace zprav na internetu nabizi umélé inteligence
prostory pro aktivity automatizovanych médii. Tato diplomova prace chce prozkoumat
hmatatelny dopad Al-Generative Images v Zurnalistice objektivem profesionald v
zurnalistice. Vyzkumnd studie se opirda o kvalitativni analyzu prostfednictvim
polostrukturovanych rozhovorti sedmi ucastnikli: novinaiti a fotoreportéri. Prace rozviji
koncepty vyznamu obrazu v digitalnich médiich, souc¢asného vyuziti generovanych obrazii v
zurnalistice, informacni zaujatosti a etiky v zurnalistice. Vysledky ukazaly, ze generativni
image je mocnym kreativnim ndstrojem, nicméné v neustalém vyvoji a vyzaduje, aby pravni
struktura byla v Zurnalistice pouzivana eticky. Také implementace generativnich obrazkda,
ktera se silné spoléhd na redakéni rozhodnuti, jeSt€¢ neni zajiSténa, protoze vede k
ptizplisobeni pracovnich néavyk.
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